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Supervalu has nearly doubled in size in the last 10 years, while shifting from a company 
that generated less than 46% of its revenues from retail stores to one that generates 
more than 77% of revenues from retail. Following the 2006 acquisition of about 1,200 
Albertsons locations, retail revenues increased from $9.6 billion in fi scal 2002 to $28 
billion in fi scal 2007. This month the company said it would seek strategic alternatives, 
including the possible sale of the company or some divisions, as the debt load from 

the Albertsons acquisition has prevented the company from making needed price 
investments. One bright spot over the past decade had been the growth of the company’s 
Save-A-Lot limited assortment banner, which grew from 998 locations in 2002 to 1,332 
stores in 2012. Save-A-Lot’s sales in the fi rst quarter of this year totaled nearly $1.3 
billion, or 12.2% of total sales.

SOURCE: Supervalu fi nancial fi lings

Supervalu by the Numbers

KEY RETAIL MARKET SHARES*

Baltimore (Shoppers, No. 3 in market) ......................... 7.3%

Boston (Shaw’s/Star Market, No. 3) ............................16.7%

Chicago (Jewel-Osco, No. 1) ...........................................31.3%

Los Angeles (Albertsons, No. 4) .......................................9.0%

Minneapolis (Cub Foods, No. 1) ....................................19.6%

Philadelphia (Acme, No. 1) ..............................................16.0%

St. Louis (Shop ‘n Save, No. 3) ......................................16.1%

Seattle (Albertsons, No. 4) .................................................8.0%
* Not including wholesale and Save-A-Lot

SOURCE: Metro Market Studies

“It is important that we take the bold actions 
necessary to put the company on a solid 
course for long-term success.”

CRAIG HERKERT, president and CEO, Supervalu  
(statement during Q1 report earlier this month)
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SAVE-A-LOT STORE COUNT
 OWNED LICENSED

2002 .....................................234 .............................. 764
2007 ..................................... 328 .............................. 858
2012 ...................................... 397 .............................. 935

SUPERVALU STOCK PRICE

7/17/02 7/17/07 7/17/12

$21.90

$47.50

$2.28


